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Tell us about yourselves – What role do you have? 
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Cochrane defines Knowledge Translation as the 
process of supporting the use of health evidence 

from our high quality, trusted Cochrane systematic 
reviews by those who need it to make health 

decisions.

‘The KT Strategy Working Group recognises that a 
step change is needed to put KT at the heart of 

everything we do.‘



Visual summaries to help act 
as a hook and bridge

Why bother?

Everyone is busy…



Part of wider work of Group 
to increase our KT activities 
and develop what we do







CCMD’s learning 
from our first try at 
visualizing our 
reviews

How hard is it to 
produce clear short 
summaries of 
complex 
information?

What is the reality?



How did we do it? In partnership with a graphic designer
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Have you done anything like this before?
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1. Instagram Post
2. One Pager 

3. Galaxy of CCMD
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Text: less is more 
(100 words)

What does 
treatment look 

like?

What does 
patient look like?

Where to find 
more details?

Our branding

What do others think? 
Authors, people with 

lived experience
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We also got input from…

• Authors
• Editors with experience of subject area
• Perspective of those with lived experience, including 

carers

• Drafted and 
redrafted working 
through a number of 
iterations





Tell us what 
you think?





A Twitterstorm is a 
sudden spike in activity 
surrounding a certain 

topic on the Twitter social 
media site.

www.techopedia.com

Not sure we technically had a 
twitter storm but whatever it 

was it wasn’t particularly easy…



Tell us what 
you think?



Tell us what 
you think?



But when people do tell you what they think…. 
and you asked them to… own the conversation



How hard is it to produce clear short summaries of 
complex information?

• Pretty hard
• Harder than we 

thought it would be
• Harder that it seems 

to other people
• Takes a lot of time 

and energy
• Twitter is a scary at 

times
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Challenge of hidden meaning!

COCHRANE DEATH STAR!
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What is stopping you from trying this?



Challenges – From the 
perspective of a designer

• Brevity – what is important?
• Recognisable cultural tropes 

vs stereotypes
• Representing serious 

conditions positively
• Diversity without tokenism
• Defining a process
• Developing trust



Challenges – From the 
perspective of a review 
author

• PLS only simpler
• Fewer subheadings
• Limited text
• Pictures in place of text
• Don’t forget to present the 

findings!



• Mental health: broad topic 
– pros and cons
• Sensitive and emotive
• Pictures could cause offence
• Work with those with lived 

experience
• Feedback from co-authors
• Social media feedback

Challenges – From the 
perspective of a review 
author



Challenges - Reaching a wider audience with 
limited time and resources

It DOES take time and we DO need more resources but:

• You will get quicker with practice

• Repurpose images and stories

• Share the burden and responsibility

• Make use of free resources: Canva, Hootsuite, 

Unsplash, #scicomm on Twitter



1. Introduction – why bother? 

2. Why visual storytelling?

3. How to? - 3 case studies

• ‘A review in an insta’

• The 1-pager

• Galaxy of Cochrane and CCMD

4. Challenges and learning 

5. Where next? - Jess



Keep learning
• Repackaging 

graphics to use 
on multiple 
platforms

Where next?



Next 12 months?

• Document the process
• Write-up our experience
• Cochrane

• Evaluate – Not sure how yet?

• Build in more input from those
with lived experience

• Trying more animation
• Video based materials



• Unsplash.com is a database of free high quality photographs

• Canva.com has many templates and layouts to create social media posts easily. We are 

happy to share some of ours to get you started.

• Twitter ‘Analytics’ page to see what works well and what doesn’t, who your followers 

are, and how often people look at your profile.

• Followerwonk.com has more tools to analyse your Twitter account. See where in the 

world your followers are, and whether the times of day you tweet match up with when 

your followers are on Twitter. 

• Follow #scicomm on Twitter to see how scientists communicate evidence. Also helps to 

reach more followers yourself, find resources, and discuss ideas.

• Hootsuite.com to manage multiple social media platforms and schedule posts.

Free resources we find helpful



@Cochrane_CCMD

@NiftyFoxCreativ @Lindsayccmd @username_Jess @NoortjeUphoff

commonmentaldisorders_Cochrane

contact@ccdan.org

laura@niftyfoxcreative.com 

lindsay.robertson@york.ac.uk

noortje.uphoff@york.ac.uk

jessica.hendon@york.ac.uk

How to connect with us
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